
 

 

 

Syngenta looks to a shared vision for sustainable 
agriculture 
 

 Company to engage with stakeholders on building a shared vision for the future of sustainable 

agriculture 

 Considering the important role modern agricultural technologies and techniques can play 

 Listening sessions across the world to inform and support building consensus and identifying 

focus areas 

 

Basel / Switzerland, August 30, 2018 – Today, Syngenta has announced that over the coming three 

months it will undertake consultation and engagement with stakeholders from around the world in an effort 

to build a shared vision for the future of sustainable agriculture. Through listening and dialogue, Syngenta 

is seeking to better understand the role it can play and the commitments needed from all sides to help 

make a shared vision reality. 

 

Syngenta Chief Sustainability Officer Alexandra Brand said, “We want to work together with stakeholders 

to build viable, productive and resilient farms, using modern agricultural technologies to safely feed the 

world while taking care of the planet. We will continue to provide farmers and rural communities with 

solutions to help them to thrive and deliver safe and nutritious food. Agriculture currently uses 70 per cent 

of the world’s fresh water1 and is a major source of the world’s greenhouse gas emissions2. Our products 

and solutions help address such challenges and improve outcomes for the environment, particularly soil 

health and biodiversity.” 

 

Setting out why Syngenta is doing this now, Mrs. Brand said, “It’s time to have a more direct and inclusive 

conversation to help rebuild the trust between society and science. As a company we need to align our 

role with the roles of others and work in a way that continues to build society’s confidence in the farming 

and agricultural innovation sectors. We want to make sure we are able to respond appropriately to the 

                                                           
1 https://www.globalagriculture.org/report-topics/water.html 
2 http://www.wri.org/blog/2014/05/everything-you-need-know-about-agricultural-emissions 
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expectations of all our stakeholders so we can move forward constructively and together. Building 

consensus on how different agriculture systems can help support delivery of the United Nations’ 

Sustainable Development Goals will be the base on which the listening sessions are built.” 

 

Mrs. Brand went on to say, “Once completed around the end of November 2018, we will be able to 

establish where we intend to focus our own efforts. Outcomes from the consultations will help form the 

basis of new commitments for achieving a future vision, together. We will establish how to accelerate the 

development of products and technologies that can continue to meet the needs of small farmers, large 

farmers and society, in the future. We will also translate our findings into the next evolution of our 

successful Good Growth Plan beyond 2020. We expect that by early next year we will announce how we 

intend to move forward.” 

 

Mrs. Brand said the listening sessions would take different forms including roundtables and one-to-one 

conversations. “Around the world we will reach out directly to different groups and individuals who, 

together, represent a cross section of those with a stake in the future of sustainable agriculture.” 

 

CEO Erik Fyrwald talks about the importance of balancing food production and taking care of the planet. 

 

 

 

 

About Syngenta 

Syngenta is a leading agriculture company helping to improve global food security by enabling millions of farmers to 

make better use of available resources. Through world class science and innovative crop solutions, our 28,000 

people in over 90 countries are working to transform how crops are grown. We are committed to rescuing land from 

degradation, enhancing biodiversity and revitalizing rural communities. To learn more visit www.syngenta.com and 

www.goodgrowthplan.com. Follow us on Twitter® at www.twitter.com/Syngenta. 
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Cautionary Statement Regarding Forward-Looking Statements 

This document contains forward-looking statements, which can be identified by terminology such as ‘expect’, ‘would’, ‘will’, 

‘potential’, ‘plans’, ‘prospects’, ‘estimated’, ‘aiming’, ‘on track’ and similar expressions. Such statements may be subject to risks 

and uncertainties that could cause the actual results to differ materially from these statements. For Syngenta, such risks and 

uncertainties include risks relating to legal proceedings, regulatory approvals, new product development, increasing competition, 

customer credit risk, general economic and market conditions, compliance and remediation, intellectual property rights, 

implementation of organizational changes, impairment of intangible assets, consumer perceptions of genetically modified crops 

and organisms or crop protection chemicals, climatic variations, fluctuations in exchange rates and/or commodity prices, single 

source supply arrangements, political uncertainty, natural disasters, and breaches of data security or other disruptions of 

information technology. Syngenta assumes no obligation to update forward-looking statements to reflect actual results, changed 

assumptions or other factors. 


